
 

PRESS RELEASE 

Aero Consultants is introducing a new brand identity, marking a key milestone in its evolution as a leading supplier 
of composite materials, equipment, and services. The rebrand reflects the company’s ongoing commitment to 
innovation, efficiency, and enhanced customer service; while maintaining the expertise and reliability it has built 
over 50 years. 

More than a visual refresh, this transformation supports Aero Consultants’ strategic focus on expanding inventory, 
streamlining operations, and strengthening service capabilities to meet the growing demands of the composites 
industry. 

A Stronger, Unified Presence 

With its Head Office in Switzerland and a second location in the UK, Aero Consultants is aligning its brand across 
global markets to ensure consistency and cohesion. This rebrand underscores the company’s mission to deliver 
industry-leading solutions and the exceptional service customers have come to expect. 

See the New Aero Consultants at JEC World 2025 

Aero Consultants will showcase its updated brand identity at JEC World 2025, Booth G01, from March 4-6. 
Industry professionals are invited to visit the booth, explore innovative composite solutions, and learn more about 
the company’s expanding capabilities. 
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ABOUT AERO CONSULTANTS 
 Aero Consultants is a leading supplier of high-performance materials, equipment, and services for the 
manufacturing of composite components. With over 50 years of expertise, the company serves industries such as 
aerospace, high-performance motorsports, and general composites. As a Henkel Aerospace Certified Distributor 
and a strategic partner of Airtech Advanced Materials Group, Aero Consultants is committed to delivering 
innovative, high-quality solutions that meet the demands of modern engineering. From structural adhesives and 

lightning strike protection to composite tooling and surface treatments, Aero Consultants provides the tools 
manufacturers need to succeed. 


